
September Takeaway 
Customer reviews can make or break 
your reputation. If you find yourself 
reading a negative review about your 
business on Google, it is important to 
stay calm and avoid overreacting. While 
it can be tempting to respond to the 
review with anger, how you respond to a 
negative review can make all the 
difference.

Start by determining the source of the 
review. If it is from a legitimate customer 
you may reach out to them directly to try 
and resolve the issue. This is a simple way 
to turn a negative situation into an 
opportunity to showcase your 
commitment to customer satisfaction.

If the review is from a fake or unknown customer, you 
may be dealing with a malicious competitor, an 
unhappy client, an angry employee or just an online 
troll. If this is the case, see if you can match the 
information in the review to your own records (such as 
databases, transaction reports, security footage, etc.). If 
you can't find a match, it's possible that the review is 
fake. 

The good news is you always have options to fight back. 
If you suspect that a review is fake, you can flag it for 
Google's review team. To do this, simply click on the 
"flag as inappropriate" link beneath the review. Google 
will then investigate the review and take appropriate 
action if they determine that it is fake (you'll need to 
understand Google’s Prohibited and Restricted Content 
Guidelines first). You may do this from Google Maps or 
your Google My Business account. If the claim goes 
unnoticed or unanswered, contact Google Small

Business Support. Now, in some cases, 
even these efforts may not prove fruitful. 
Depending on the severity of the 
situation, and if Google is unwilling or 
unable to remove the defamatory 
review, you may need to pursue 
litigation against the reviewer. Keep in 
mind, however, that while most of 
defamatory review disputes are resolved 
without having to go to trial, defamation 
lawsuits can be complex, so this should 
not be undertaken lightly. 

If you find yourself caught in the fire of 
negative or defamatory reviews, give us a 
call. Our experienced attorneys have 
proven success removing these reviews 
and can help you solve this issue 
efficiently. 

I N S I D E T H I S 

I S S U E : 

Trending Issues 1

1
Monthly 
Takeaway

Colorado
Corner 2

BLG New
  

sletter 

"I think it's important 
to find someone who 
knows and understands 
the law. Jereme Baker 
was able to resolve my 
matter quickly, 
professionally, and at a 
fair price. I wouldn't 
hesitate to recommend 
him to anyone in need 
of legal help."

- Emile Baptiste

We're committed to 
getting you the legal 
help you need and to 
guiding you through 
every step of the 
process. That's why we 
take pride in hearing 
that our clients, such 
as  Emile, have peace 
of mind knowing that 
they're being taken 
care of by experienced 
professionals.

We'd love to hear what 
you think. Share your 
thoughts about 
working with Baker 
Law Group by 
emailing us or post 
directly on our 
Facebook or Google 
review sections. 

Your feedback means a 
lot to us!

-Jereme Baker
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No business is immune to defamation. 
False statements about a company can 
have serious consequences, including 
lost customers, decreased profits, and 
even personal bankruptcy. It's 
important to understand what 
defamation is, and how you can 
protect your business from it. 
Moreover, if you have been the victim 
of defamation, you'll want to take the 
appropriate legal action before it's too 
late. 

Let's go over what defamation is, some 
preemptive measures you can take to 
protect your business, and what legal 
steps you can take if you or your 
business fall victim to defamation.

What is Defamation?

Defamation is the act of making a false 
statement that harms the reputation of 
an individual, group, business, or 
product. There are two types of 
defamation: libel and slander. Libel is 
written defamation, while slander is 
spoken defamation. Libel can also be 
in the form of pictures (such as a 
cartoon) or videos (such as an 
unflattering news segment). 

For defamation to occur, the statement 
must be false, published, or made to a 
third party with the intent to harm the 
person's reputation or without any 
regard for the truth, and capable of 
causing economic or personal harm. 

Business defamation particularly can 
take many forms, including false 
advertising, disparaging comments on 
social media (text, photo, or video), 
negative or fake reviews on platforms 

such as Yelp or Google, and news articles 
deliberately done with malice and/or false 
information.

There are a few things you can do to protect your 
business from defamation:

• Include a defamation clause in any contracts 
you have with employees, vendors, or 
customers. This clause will state that 
defamation is not tolerated and can result in 
legal action.

• Get defamation insurance. Media liability and 
general liability policies commonly provide 
coverage for common risks such as personal 
and advertising injury. However, keep in 
mind that how the insurance covers you will 
depend on your business and your situation. 

• Be proactive in monitoring what is being said 
about your business online and in the media. 

• Build a good relationship with your local 
media outlets. If they know and trust you, 
they are less likely to print or broadcast false 
claims about your business.

• Create and enforce a social media policy for 
your employees. This will help to prevent 
them from making negative statements about 
your company on social media.
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If you have been the victim of 
defamation, there are a few legal 
options available to you. One of the 
first solutions is to send a cease-and-
desist letter to the person who made 
the defamatory statement. This will 
put them on notice that you are aware 
of the statement and that you do not 
approve of it.

If the statement is not taken down and 
you need to resort to litigation, you’ll 
need to file a defamation lawsuit. This 
is a civil suit, and you will need to 
prove that the defamation caused you 
financial harm. You may also file a 
criminal complaint. This is a more 
serious matter, and you will need to 
show that the defamation was done 
with the intention of causing harm. 
Rather, you can file an injunction, 
which is a court order that requires the 
person who made the defamation to 
stop doing so. These are all processes 
that need careful attention, so speak to 
an attorney before taking legal steps.

Defamation is a serious issue, and it 
can have lasting impacts on your 
business. By understanding what 
defamation is and taking some 
preemptive measures, you can help to 
reduce the risk of defamation 
occurring.

If you wish to learn more about how to 
protect your business from 
defamation, or need help dealing with 
a defamation case, please feel free to 
contact us. Our experienced lawyers 
would be happy to guide you through 
the process.
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A Different Kind of Law Firm 

- General Litigation
- Real Estate Law
- Business Law
- Defamation, Slander & Libel
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- Estate Planning
- Guardianship & Conservatorship
- Probate & Trust Administration
- Construction Defect

Downtown Boulder Fall Fest 
Pearl Street Mall, Boulder

The Denver BBQ Festival 
Empower Field , Denver

Autumn Bazaar at Belleview  
Belleview Station, Denver

Denver Botanic Gardens Free Days 
Denver Botanic Gardens, Denver 

Cheesman Park Art Festival 
Cheesman Park, Denver

In the know
NLRB Proposes New Joint-
Employer Standard That May 
Increase Employer Liability
The National Labor Relations Board 
released this month a Notice of 
Proposed Rulemaking (NPRM) to 
rescind and replace the joint-employer 
rule that took effect on April 27, 2020 
and that determines joint-employer 
status under the National Labor 
Relations Act (the “Act”).

Under the proposed rule, two or more 
employers would be considered joint 
employers if they “share or 
codetermine those matters governing 
employees’ essential terms and 
conditions of employment,” and 
proposes to consider both direct 
evidence of control and evidence of 
reserved and/or indirect control over 
these essential terms and conditions of 
employment when analyzing joint-
employer status.

If two entities are joint employers 
under the National Labor Relations Act 
(NLRA), both must bargain with the 
union that represents the jointly 
employed workers, both are potentially 
liable for unfair labor practices 
committed by the other, and both are 
subject to union picketing or other 
economic pressure if there is a labor 
dispute. 

Read More

Art on the Green
Curtis Center for the Arts

Greenwood Village

Pumpkin Harvest Festival 
Four Mile Historic Park, Denver

https://www.facebook.com/JBakerLawGroup/
https://www.youtube.com/channel/UCHQhx3nlrueLyby2_8rsQAQ
https://www.linkedin.com/company/baker-law-group-llc/
https://www.shrm.org/resourcesandtools/legal-and-compliance/employment-law/pages/nlrb-joint-employer-proposed-rule-2022.aspx
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